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Formed in 1979, the Ohio 
Ecological Food and Farm 

Association (OEFFA) cultivates 
a future in which sustainable 
and organic farmers thrive, 

local food nourishes our 
communities, and agricultural 
practices protect and enhance 

our environment.

❖ Organic certification
❖ Annual conference
❖ Farm tour & workshop 

series
❖ Policy program
❖ Technical assistance: 

production, transition
❖ Begin Farming 

program

https://beginfarming.oeffa.org/
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Goals
● Increase awareness of 

farmer needs in local 
food system 
interventions

● Share how incentives 
benefit farmers in Ohio

Apprentice and farmer at Mile Creek Farm, 
2019, photo by Rachel Tayse

https://beginfarming.oeffa.org/
https://milecreekfarm.com/


beginfarming.oeffa.org

Ohio
Farms by Value of Sales Farms by Size

Number Percent of Total a Number Percent of Total a

Less than $2,500 27,164 35 1 to 9 acres 10,333 13
$2,500 to $4,999 7,998 10 10 to 49 acres 26,533 34
$5,000 to $9,999 8,171 11 50 to 179 acres 23,671 30
$10,000 to $24,999 9,284 12 180 to 499 acres 10,574 14
$25,000 to $49,999 5,889 8 500 to 999 acres 3,955 5
$50,000 to $99,999 5,460 7 1,000 + acres 2,739 4
$100,000 or more 13,839 18

Ohio farms are generally small in size and value of sales.

https://beginfarming.oeffa.org/
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Market Value of Agricultural Products Sold

Produce sales = $1,933,680

https://beginfarming.oeffa.org/
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Source: Ohio Farm Poll Insights published April 2021

Most Ohio farmers work off farm to support their farm and family.

https://beginfarming.oeffa.org/
https://kx-assets.s3.amazonaws.com/2021-04/KX_OFP_OnePager_4-20-21.pdf
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Farmers face significant mental health challenges.

https://beginfarming.oeffa.org/
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Humanizing & 
Justice

Agency & 
Flexibility

Economic 
Support

How are farmer and low-income shopper needs related?

https://beginfarming.oeffa.org/


Produce Perks:  
2020Program  

Evaluation
OhioNutrition Incentive  

NetworkMeeting

March19th, 2021  
PresentedBy: LaurenVargo



Incentive ProgrammingAcross Ohio

All statistics in thisslide includePPM andYNDC data to providea full pictureofOhio’s SNAP incentiveprogramming.

107
Participating  

Locations

$2.3Million
IncentivesDistributed

$855,515
IncentivesRedeemed

In2019...

$1.1 Million 
Incentives 
Distributed
$437,197
Incentives 
Redeemed

113 Participating 
Locations



VendorDetails at DTCSites

94%
Vendors Accepted  

SNAP

1,044
UniqueVendors  

recorded in  
FM Tracks

52%
Vendors SellingFruits  

& Vegetables



SNAP &
Incentives 
Redeemedby  
Vendorsat
DTC  Sites,
2020



20202019



Connecting the Data?
2020 incentives redeemed: 

$855,815
2017 produce sales:

$1,933,680
44%?
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Looking ahead, what’s best for Ohio low-income shoppers AND farmers?

incentivize healthy 
food purchasing

growing practices 
that mitigate 

climate change

infrastructure that 
serves 

communities

reduce mental 
health stigma

affordable, 
accessible health 

insurance and 
child care 

just, equitable 
programs

https://beginfarming.oeffa.org/
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Rachel Tayse

rachel@oeffa.org

614-598-3559

Further Reading:

Ohio Farm Poll

Farm Bureau Rural Mental Health Poll

Opportunity In The Time Of Crisis Report

https://beginfarming.oeffa.org/
mailto:rachel@oeffa.org
https://kx-assets.s3.amazonaws.com/2021-04/KX_OFP_OnePager_4-20-21.pdf
https://www.fb.org/newsroom/national-poll-shows-covid-19-taking-heavy-toll-on-farmers-mental-health
https://action.oeffa.com/opportunity-in-crisis-report/
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